anatomy of the audience

You have four goals: LeemmTTE el
1. get into the audience's , ¢ - - -
personal bubble 3.mind-¢ 4. m‘|agmatlon
2. get to their heart ! '

1 . = H
3. answer to their 2. heart % ,-'
mind N ','

Ay
4. tap their imagination KN o
N .»* 1. personal

....... -t bubble

[1] The heart and mind parts of this anatomy
are borrowed from @PatrickLor. Check him out!
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